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Company Information




Harlequin is a leading publisher of fiction and narrative nonfiction and in 2024 will be celebrating its 75th anniversary. Harlequin is unique in the publishing world as a destination brand for romance novels, with 65% of readers thinking of Harlequin first when they think of romance novels. The company publishes more than 100 titles a month, in both print and digital formats, that are sold around the world. Encompassing highly recognizable imprints that span a broad range of genres, the publisher is home to many award-winning New York Times and USA TODAY bestselling authors. Harlequin is a division of HarperCollins Publishers, the second-largest consumer book publisher globally, with operations in 17 countries and 16 languages.










Leadership Team
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Craig Swinwood
CEO Harlequin and HarperCollins Canada 




Craig Swinwood was appointed Publisher and CEO of Harlequin in January 2014, and is responsible for Harlequin’s north American Publishing and Operations. In 2017, leadership of HarperCollins Canada was added to his responsibilities. Prior to this, Craig served as the Chief Operating Officer for Harlequin. Craig joined Harlequin in 1987 as a Sales Representative and, subsequently, held progressively more senior roles in Sales and Marketing. Born and raised in Montreal, Craig is a graduate of the University of Western Ontario, where he completed his Executive MBA at the Ivey business school in 2011.
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Cory Beatty
Vice President of Sales and Marketing, HarperCollins Canada
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Christine Greco
Vice-President Human Resources
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Brent Lewis
Executive Vice-President & Publisher, Harlequin Brand Group 
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Kirk Marshall
Chief Financial Officer HarperCollins Canada & Harlequin 
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Loriana Sacilotto
Executive Vice-President & Publisher, Harlequin Trade Publishing 
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Iris Tupholme
Senior Vice-President / Executive Publisher HarperCollins Canada 
















Our History




HOW HARLEQUIN BECAME ROMANCE




When Richard H. G. Bonnycastle, a former Arctic explorer with the Hudson Bay Company, launched Harlequin Books in Winnipeg in 1948, he had little interest in building a publishing empire around romance novels. Early in its history, Harlequin published inexpensive reprints of detective stories, cookbooks, westerns, and a smattering of tragic love stories.




When Bonnycastle’s wife, Mary, took on editorial duties in the 1950s, she focused on the vast untapped market of female readers in Canada who loved reading British romance novels. She discovered that her favorite novels were published by a British firm called Mills & Boon, which had been publishing romances since 1908. She contacted the firm and asked to acquire paperback rights to some of its romances.




Under Mary Bonnycastle’s guidance, Harlequin purged any potentially racy content from the Mills & Boon books and established a template for its own editions. The plot often involved a chance meeting in an interesting setting, a courtship that allowed both parties to overcome personal obstacles, and a happy denouement, almost inevitably involving marriage.




The formula worked. From Harlequin’s first reprint of a Mills & Boon romance, Anne Vinton’s The Hospital in Buwambo, there was a ready audience for chaste love stories that took place in exotic or historical settings.




THE GROWTH OF HARLEQUIN ROMANCE




Lawrence Heisey, a former soap salesman who had been appointed president of Harlequin in 1971, revolutionized romance publishing by distributing Harlequin romances to supermarkets and department stores, where they would be right at the fingertips of Canadian and American homemakers. The company often gave away one book as a free gift with the purchase of household items such as kitchen cleaners or napkins, hoping that shoppers would become hooked and buy the rest of the series.




By 1975, Harlequin had purchased British romance publisher Mills & Boon, and seventy percent of its sales came from outside of Canada.




Despite an early resistance to explicit sex scenes, Harlequin’s winning plot formula and marketing strategies fostered the company’s spread across the globe. After the fall of the Berlin Wall in 1989, Harlequin employees gave away more than 720,000 books at border checkpoints across the Eastern Bloc. Just two years later, Harlequin had sold seven million romance novels in Hungary alone and reached $10 million in sales in the Czech Republic in 1992. By 1995, it had released 550,000 copies of its titles in Mandarin Chinese, paving the way for the opening of offices across the world, from Tokyo to Mumbai.




THE TRANSFORMATION OF HARLEQUIN




By the 1990s, Harlequin had become synonymous with romance novels, grown the category into a score of successful subgenre lines—from the historical to the contemporary and the sweetly romantic to the sensually passionate—opened offices around the world and seen its books made available in more than 100 countries and over 30 languages. Now the publisher looked to move beyond romance novels and expand the breadth of its editorial into all genres of fiction for women.




In 1994 Harlequin launched MIRA Books, its first mainstream commercial fiction imprint. MIRA offered readers thrillers, suspense novels, small town dramas, macabre paranormals and more complex, involved romances. In addition to acquiring existing authors from other publishing houses, MIRA allowed the publisher the opportunity to lift authors who had honed their craft and build sizeable followings in Harlequin’s category romance lines and give them the canvas to expand their vision and stretch their wings in a trade program. MIRA’s ability to create bestselling novels and franchises also made the imprint very attractive to debut authors.




Four years later, MIRA Books was joined by Love Inspired, an inspirational fiction imprint, as Harlequin moved beyond the mainstream and into niche markets. In 2004 Harlequin launched HQN Books, its bestseller romance trade program, allowing the publisher to introduce its top romance authors to mainstream audiences. In 2009, two more imprints were established—Harlequin TEEN, capturing the imagination of young adult readers and Carina Press, a digital-first adult fiction imprint that allowed the publisher to explore subgenres of traditional genres and push beyond conventional boundaries.




In 2016, Harlequin continued its expansion of trade publishing by launching two new imprints—Park Row Books, which is dedicated to publishing voice-driven and thought-provoking books across a variety of genres, from mainstream literary fiction and book club fiction to literary suspense and narrative nonfiction, and Graydon House Books, a select hardcover and trade paperback imprint showcasing commercial women’s fiction with a relationship element woven through. In 2017 Hanover Square Press was launched to publish compelling, original fiction and narrative nonfiction, including crime, thrillers, high-concept fiction, history, journalism and memoir.




Harlequin has scaled fresh heights with its new imprints. Multiple #1 New York Times and USA TODAY bestseller placements, overseas triumphs, films and television shows adapted from its novels have all served to help transform the company from the dominant romance publisher into a leading publisher of books for a wide range of readers and tastes.









Our Commitment to Diversity, Equity & Inclusion




At Harlequin, we are committed to publishing diverse and inclusive voices so that readers see themselves reflected in the books we publish. We work to foster a culture of respect, openness, support and belonging where our employees, authors and publishing partners feel welcome to express and reflect the voices, experiences and thoughts of a diverse society.




As a publisher and as an employer, we embrace a broad definition of diversity and we aim to include people of all ethnicities, races, genders, sexual orientations, ages, classes, religions, national origins and disabilities. As an employer partner of the Canadian Centre for Diversity and Inclusion and Pride at Work Canada, Harlequin employees have access to resources and training to further support being an open, accepting and welcoming place to work and to publish.




We are proud to publish talented and bestselling authors representing many backgrounds, communities and cultures. Harlequin offers a broad range of content – including romance fiction across subgenres, psychological thrillers, crime novels and speculative fiction, young adult novels, commercial literary fiction and narrative nonfiction – enabling authors with diverse perspectives to share their stories. We publish inclusive romance stories with LGBTQ+ characters in imprints across our publishing program, including Carina Press, Carina Adores, several Harlequin Series imprints, and Inkyard Press to name a few.




We welcome all authors to the Harlequin community and are actively working to further broaden diversity and representation in our publishing programs. We reach out to authors by calling for submissions for Harlequin’s Romance Includes You Mentorship. We organize #RomanceIncludesYou pitch events and participate in external pitch events that connect editors with writers in marginalized communities. We accept unagented romance story submissions and encourage authors in underrepresented communities to include #RomanceIncludesYou with their story submission to quickly bring these submissions to our editors’ attention. We have established a scholarship program through four writing programs in Canada and the United States to foster diverse voices and emerging talent.




We further extend our outreach through involvement with writer’s conferences, events and festivals that promote diversity in publishing, including:




	The Festival of Literary Diversity
	Romance Slam Jam
	Black Writers Weekend
	One Love Reader and Author Reunion
	Building Relationships Around Books
	Christian Book Lovers Retreat
	Toronto Romance Writers
	Black Ink Charleston
	DVCon and #dvpit
	Chicago-North Romance Writers Spring Fling
	Black Pens Writing Retreat
	Black Readers Conference





We act on promotional opportunities to amplify diverse voices and stories, and work to ensure that book promotions are inclusive so that readers see themselves reflected in the books we publish.




As we work to publish more stories by authors in underrepresented communities, we recognize the importance of the Black Lives Matter movement and the need for greater representation in publishing by Black authors. We are working to acquire and further promote stories by Black authors in several ways:




	We welcomed proposals directly from unagented Black authors in 2020 for certain Harlequin fiction and YA imprints. We requested more than 50 manuscripts and are publishing eight of these titles, including two notable debuts that became major book club picks. (Normally our fiction imprints accept agented submissions only.)
	We welcome story submissions by Black romance writers and invite them to submit unagented manuscripts for Harlequin’s romance lines through Harlequin.Submittable.com anytime.
	Editors participate in online pitch events showcasing the work of Black authors, such as #PitBLK, #dvpit and other events supporting marginalized and underrepresented voices.
	We feature romance stories with Black characters on Harlequin.com and support this promotion with online advertising campaigns.
	We have hosted events with Black-owned and Latin-owned bookstores to raise awareness of stories by authors in underrepresented communities, and we plan to do more.





With input from employees, initiatives have been developed to remove barriers and better attract and retain a diverse workforce, including offering paid internship positions for new graduates interested in working in publishing. Anti-racism training and education is provided to employees to raise awareness and further build an open and inclusive culture for our staff, authors and partners.
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Our Offices
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 Toronto Office
Bay Adelaide Centre, East Tower
22 Adelaide Street West, 41st Floor
Toronto, ON M5H 4E3
Canada
Tel: 1-888-432-4879
career@harlequin.ca 







[image: ]



 New York Office
195 Broadway, 24th floor
New York, NY 10007
United States
Tel: (212) 207-7000 














Contact Us




Do you have a question, comment or suggestion about our site? Well, we want to hear from you! Feel free to use the links below to either contact our Reading Experts or reach another department regarding questions or issues.




Call Us




Call us toll free at 1-888-432-4879




For ebook inquiries, call us toll free at 1-800-370-5838




Email Us




General questions, technical questions, or questions about your order:
 CustomerService@Harlequin.com




Ebook Support




EbooksCustomerService@Harlequin.com




Media Contact




Heather Connor
 Vice President, Publicity
 New York office
 Phone: (212) 207-7978
 Email: Heather.Connor@HarperCollins.com




Accessibility




Harlequin’s Accessibility Policy




Mail Us




United States:

Harlequin.com

P.O. Box 9049

Buffalo, NY 14269-9049




Canada:
 Harlequin.com
 P.O. Box 603
 Fort Erie, ON L2A 5X3
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                        	Harlequin.com
	LoveInspired.com
	CarinaPress.com
	WriteforHarlequin.com
	HarlequinForLibraries.com
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	Twitter
	Linkedin
	Pinterest
	Youtube
	Instagram
	TikTok
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